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Published weekly by Time Inc., Time & Life Bldg., Rockefeller Center, New York, NY 10020. Phone 212-522-1212. Fax 212-522-0536.

E-mail editor@people.com

URL http://www.aoltimewarner.com/companies/time_inc_index.adp

For shipping info., see Print Media Production Source.

PUBLISHER'S EDITORIAL PROFILE

PEOPLE contains insightful, compassionate and entertaining coverage of the most intriguing people in our culture, from extraordinary people doing the ordinary to ordinary people caught up in extraordinary circumstances. By revealing the human side to every story, People connects readers to their world. Rec'd 4/19/00.


1. PERSONNEL

EXEC—Peter Bauer, Pres, P:212-522-2875, E-mail: peter_bauer@timeinc.com

PUB—Kathleen Kayse, Pub, P:212-522-4829, E-mail: kathy_kayse@timeinc.com

PUB, MKT—Daniel J. Osheyack, Assoc Pub/Mktg, P:212-522-3165, E-mail: dan_osheyack@timeinc.com

ADV—John J. Gallagher, Adv Dir, P:212-522-3384, E-mail: john_gallagher@timeinc.com

BILL—Gary Starr, Bus Mgr, P:212-522-1583, E-mail: gary_starr@timeinc.com


2. REPRESENTATIVES and/or BRANCH OFFICES

•New York, NY 10020—Eastern Ad Sales Dir.-Cece Ryan, 212-522-7384, cece_ryan@timeinc.com, Time & Life Bldg., Rockefeller Center. Phone 212-522-2028. Fax 212-522-0883.

•Atlanta, GA 30326—Kevin Blechman, Southeast Sales Mgr, kevin_blechman@timeinc.com, Monarch Plaza, 3414 Peachtree Rd NE, Ste. 736. Phone 404-364-4031. Fax 404-364-4006.

•Chicago, IL 60611—Marianne Swift, marianne_swift@timeinc.com, Midwest Ad Sales Dir, Time & Life Bldg., 303 E. Ohio St., 22nd Flr. Phone 312-321-7896. Fax 312-321-7935.

•Dallas, TX 75251—Shea Cashion, Mgr, Southwest Reg, beth_west@timeinc.com, 12222 Merit Dr., Ste. 820. Phone 972-387-0115. Fax 972-387-0029.

•Bloomfield Hills (Detroit), MI 48304—Dan Riley, dan_riley@timeinc.com, Detroit Ad Sales Dir, 39577 Woodward Ave., Suite 200. Phone 248-988-7756. Fax 248-988-7905.

•Los Angeles, CA 90025—Sally Masters, Western Ad Sales Dir, sally_masters@timeinc.com, 11766 Wilshire Blvd., Ste. 1700. Phone 310-268-7206. Fax 310-268-7361.

•San Francisco, CA 94111—Mariam Maqsood, Acct Mgr, mariam_maqsood@timeinc.com, 2 Embarcadero Center, Ste. 1900. Phone 415-434-5214. Fax 415-434-5272.


3. COMMISSION AND CASH DISCOUNT

15% to recognized agencies.


4. GENERAL RATE POLICY

Announcement of any change in rates will be made at least 7 weeks in advance of the issue date of the 1st time to which such rates will be applicable.

ISSUE-BY-ISSUE TALLY (IBIT) PRICING SYSTEM

1) The IBIT System is administered by comparing, for each issue of People in which an advertiser books space and remits an invoice during an IBIT period (one calendar year), the issue's total paid circulation as reported in the People Publisher's Statement (issued by the Audit Bureau of Circulations for the first and second half of each calendar year) and the published total circulation rate base as set forth in the applicable People Rate Card.

2) In order to permit advertisers to apply earned IBIT credit in a timely manner, ABC pink sheet circulations are used to calculate IBIT credit.

3) If the paid circulation of the issue booked by an advertiser is lower than its published circulation rate base, the advertiser will receive a credit computed by multiplying the net cost after agency commission (excluding production premiums) of the advertiser's insertion in that issue by the percentage amount by which the paid circulation is less than its published circulation rate base.

4) If the paid circulation of the issue booked by an advertiser is higher than its published circulation rate base, People will receive a credit computed by multiplying the net cost after agency commission (excluding production premiums) of the advertiser's insertion in that issue by the percentage amount by which the paid circulation is greater than its published circulation rate base.

5) If, at the end of an IBIT period, the advertiser has more IBIT credit than People does, the excess can be credited against future unbooked insertions.

6) If at the end of IBIT period, People has more IBIT credit than the advertiser, no adjustment will be made.

7) An advertiser's insertions may be tallied by a combination of brands to be agreed upon in advance, in writing, by the advertiser or its advertising agency and People. Otherwise, all insertions will be grouped corporately. For IBIT credit to be tallied by brand, each brand must have a minimum of three insertions. Changes cannot be made in the way an insertion is to be tallied subsequent to the last issue date of the IBIT period.

8) If an advertiser utilizes a split run with three or more brands, products or divisions, the IBIT System will be applied to the brand, product or division using the largest portion of the split, unless otherwise requested in writing by the advertiser prior to the publication of the insertion.

9) After an agency receives a letter of notification stating IBIT credit due, credit must be used against future unbooked insertions and must be used within 12 months after the end of the IBIT period in which the credit was earned. An advertiser can apply IBIT credit to brands, products or divisions other than those for which the credit was actually earned.

10) IBIT credit will be issued net of agency commission and must be applied to invoices net of agency commission. No agency commission will be paid by People on IBIT credit.

11) Cash discounts will not be allowed on that portion of the price of any insertion paid for by IBIT credit nor can IBIT credit be applied to production charges.

12) People will not refund IBIT credit as cash.

ADVERTISING RATES

Effective 1-12-04
Confirmed 7-04



5. BLACK/WHITE RATES

      National  Issue  
      Special Issues    
      30th Anniversary Issue      
      50 Most Beautiful Issue     
      Year-End Double Issue    
1 page     
      142,000    
      154,500    
      160,000    
      163,000    
      179,000    
2/3 page    
      112,500    
      122,500    
      127,000    
      129,000    
      143,500    
1/2 page    
      90,000    
      97,500    
      102,000    
      103,000    
      115,500    
1/3 page    
      59,000    
      66,000    
      69,000    
      70,500    
      76,500    
1/6 page    
      34,000    
      36,000    
      37,000    
      38,000    
      43,000    


NEW BRAND PLAN—YEAR 1

Under People's New Brand Plan, any product or brand that is new in print or has not run in People for two years can earn 1 free run of the book page by running 4 run of book pages at the open rate, as follows. (If the pages are supplied, then four pages at the open rate earn one free supplied page.)

4 National pages earn 1 free National page.

4 Split People pages earn 1 free Split People page.

4 Top 10 pages earn 1 free Top 10 page.

4 Top 20 pages earn 1 free Top 20 page.

No other discounts apply.


5b. DISCOUNTS (GROSS EXPENDITURES)

DOLLAR VOLUME DISCOUNT

Dollar Volume Discount (DVD) levels are based on an advertiser's total gross investment in People at the open rate during a one-year contract period. An advertiser may select any contract year of 52 consecutive weeks. All space units may be combined to determine Dollar Volume Discount levels except where otherwise specified. Should a contract year fall within 2 calendar years, the Dollar Volume Discount level in effect at the beginning of the advertiser's contract year shall apply to that advertiser's entire contract year.

Dollar Volume Discount    
360,000-799,999          

      2%    
800,000-1,499,999       

      4%    
1,500,000-2,099,999    

      6%    
2,100,000-2,699,999    

       8%    
2,700,000 and up       

       10%    


Credits will be issued if an advertiser becomes eligible for a higher DVD discount as a result of an increase in spending levels during the contract year. Such credits must be used within 180 days of their issuance.

UNDER-THE-CARD DISCOUNT

In lieu of all other discounts and credits, national full-size advertisements ordered to appear under a publisher insert card earn a 35% discount. Space is limited and subject to availability.

MAXIMUM DISCOUNT

With the exception of the under the card discount, an advertiser may not earn more than a 30% discount.


6. COLOR RATES

      National Issue

      Special Issues   
      30th Anniversary Issue   
      50 Most Beautiful Issue 
      Year-End Double Issue  
4-Color:    
1 page     
      180,000    
      194,500    
      202,000    
      205,000    
      226,000    
2/3 page    
      153,500    
      166,500    
      173,000    
      175,500    
      195,500    
1/2 page    
      122,000    
      132,500    
      137,000    
      140,000    
      154,500    
1/3 page    
      83,000    
      89,000    
      93,000    
      94,500    
      104,500    
1/6 page    
      42,000    
      47,000    
      49,000    
      49,000    
      53,500    



7. COVERS

      National Issue     
      Special Issues      
      30th Anniversary Issue    
      50 Most Beautiful Issue      
      Year-End Double Issue      
4-Color:    
2nd cover    
      214,500    
      233,500    
      242,000    
      246,000    
      270,500    
3rd cover    
      196,500    
      213,500    
      221,000    
      225,000    
      247,000    
4th cover    
      232,500    
      249,500    
      258,000    
      263,000    
      291,500    



8. INSERTS

Available.


9. BLEED

Extra    
      15%    


No additional charge for bleed across the gutter for facing space units if regular outside margins are maintained.


11. CLASSIFIED/MAIL ORDER/SPECIALTY RATES

SPECIAL OPPORTUNITIES

      Issue    
      On sale    
      Closing    
Super Celebrity Fare    
      1/26/04    
      1/16    
      12/8    
Golden Globes    
      2/9/04    
      1/30    
      1/22    
Mother's Day Gift Guide    
      5/10/04    
      4/30    
      3/22    
Spa Chef Secrets    
      5/24/04    
      5/14    
      4/5    
Father's Day Gift Guide    
      6/21/04    
      6/11    
      5/3    
Olympic Viewers Guide    
      8/16/04    
      8/6    
      6/28    
Family Fun and Games    
      9/6/04    
      8/27    
      7/19    
Heroes Among Us    
      11/8/04    
      10/29    
      9/20    
Holiday Fare    
      11/15/04    
      11/5    
      9/27    
Holiday Gift Guide    
      12/6/04    
      11/26    
      10/18    


STYLE WATCH (Newsstand-Only Specials)

Black & White:

1 page    
      31,500    


Color Rates:

4-Color:    
1 page    
      36,500    
2/3 page    
      31,000    
1/2 page    
      25,000    
1/3 page    
      17,000    


Covers:

2nd cover    
      44,000    
3rd cover    
      40,000    
4th cover    
      47,000    


Bleed:

No charge.

Issue & Closing Dates:

      On-sale    
      Closing    
Spring/04    
      3/29    
      2/16    
Fall/04    
      8/2    
      6/21    



12. SPLIT-RUN

SPLIT PEOPLE

Advertisers can purchase 1/2 of People's circulation - a perfect A/B split- so that every other national copy contains their message. Split People is limited to full size run-of-book pages in all issues.

Black & White:

      National  Issue       
      Special   Issues     
      30th Anniversary  Issue      
      50 Most Beautiful Issue       
      Year-End  Double Issue     
1 page    
      77,000    
      84,000    
      86,000    
      89,000    
      98,000    


Color Rates:

      National   Issue     
      Special   Issues     
      30th Anniversary  Issue      
      50 Most Beautiful    Issue    
      Year-End  Double Issue      
4-Color:    
1 page    
      99,000    
      107,000    
      110,000    
      114,000    
      125,000    


    National issues—Rate base: 1,675,000

    Special Issues—Rate base: 1,800,000

30th Anniversary—Rate base: 1,850,000

    50 Most Beautiful Issue—Rate base: 1,900,000

    Year-End Double Issue—Rate base: 2,100,000

ISSUE AND CLOSING DATES:

Closing dates are 7 weeks prior to issue date, regardless of coloration.

SPLIT-RUN EDITIONS

An advertiser buying the national circulation may split along State, Metro or Spot market lines.

Black & White:

      Spread    
      Single page/Frac. page    
2-Way Split (2 versions)    
      2,000    
      1,500    
Additional Version    
      1,000    
      750    


Color rates:

      Spread    
      Single page/Frac. page    
4-Color:    
2-Way Split (2 Versions)    
      4,400    
      3,250    
Additional Version    
      2,200    
      1,625    


Dealer Listings    
      550    



13. SPECIAL ISSUE RATES AND DATA

ISSUE AND CLOSING DATES:

      Issue    
      On sale    
      Close    
Oscar Style    
      3/15    
      3/5    
      1/26    
30th Anniversary    
      4/12    
      4/2    
      2/2    
50 Most Beautiful    
      5/10    
      4/30    
      3/22    
25 Hottest Bachelors    
      6/28    
      6/18    
      5/10    
Best and Worst Dressed    
      9/20    
      9/10    
      8/2    
Sexiest Man Alive    
      11/29    
      11/19    
      10/11    
Stories of the Year/Year-End Double    
      12/27    
      12/17    
      11/8    


FREQUENCY DISCOUNT

2 insertions    
      5%    
3 insertions    
      10%    
4 insertions    
      15%    
5+ insertions    
      20%    


Non-discountable.


13a. GEOGRAPHIC and/or DEMOGRAPHIC EDITIONS

PEOPLE CANADA

An advertiser may purchase the Canadian market only.

      National  Issue      
      Special  Issues      
      30th Anniversary  Issue      
      50 Most Beautiful  Issue      
      Year-End    Double Issue    
1 page    
      16,000    
      17,000    
      17,500    
      18,000    
      20,500    


CIRCULATION:

A.B.C. 12-31-03—183,717

TOP TEN

New York (includes Hartford/New Haven), Los Angeles, San Francisco (includes Sacramento), Chicago, Boston, Philadelphia, Washington, DC (includes Baltimore), Detroit (includes Grand Rapids), Atlanta/Augusta, Minneapolis/St. Paul.

Black & White:

      National    Issue    
      Special  Issues      
      30th Anniversary Issue       
      50 Most Beautiful   Issue     
      Year-End  Double Issue      
1 page    
      74,000    
      79,000    
      81,000    
      84,000    
      94,000    


Color Rates:

      National  Issue      
      Special  Issues      
      30th Anniversary   Issue     
      50 Most Beautiful  Issue      
      Year-End   Double Issue     
4-Color:    
1 page    
      93,000    
      101,000    
      104,000    
      106,000    
      117,000    


CIRCULATION:

A.B.C. 12-31-03—1,482,521

TOP TWENTY

New York (includes Hartford/New Haven), Los Angeles, San Francisco (includes Sacramento), Chicago, Boston, Philadelphia, Washington, DC (includes Baltimore), Detroit (includes Grand Rapids), Atlanta/Augusta, Dallas/Ft. Worth, Minneapolis/St. Paul, Seattle/Tacoma, Cleveland, Houston, Denver, Phoenix, Tampa/St. Petersburg, Portland/Eugene, OR, Indianapolis/Terre Haute/Ft. Wayne, San Diego.

Black & White:

      National  Issue      
      Special   Issues     
      30th Anniversary  Issue      
      50 Most Beautiful   Issue     
      Year-End   Double Issue     
1 page    
      94,000    
      102,000    
      105,000    
      107,000    
      118,000    


Color Rates:

      National   Issue     
      Special    Issues    
      30th Anniversary    Issue    
      50 Most Beautiful    Issue    
      Year-End    Double   Issue    
4-Color:    
1 page    
      117,000    
      128,000    
      131,000    
      135,000    
      148,000    


CIRCULATION:

A.B.C. 12-3103—1,984,090

STATE RATE BASES

State    
      Rate base    
Alabama    
      32,000    
Alaska    
      9,000    
Arizona    
      61,000    
Arkansas    
      17,000    
California    
      450,000    
Colorado    
      62,000    
Florida    
      188,000    
Georgia    
      94,000    
Hawaii    
      16,000    
Idaho    
      11,000    
Illinois    
      178,000    
Indiana    
      58,000    
Iowa    
      35,000    
Kansas    
      36,000    
Kentucky    
      37,000    
Louisiana    
      28,000    
Maine    
      15,000    
Michigan    
      118,000    
Minnesota    
      85,000    
Mississippi    
      19,000    
Missouri    
      55,000    
Montana    
      10,000    
Nebraska    
      14,000    
Nevada    
      37,000    
New Mexico    
      16,000    
North Carolina    
      72,000    
North Dakota    
      8,000    
Ohio    
      118,000    
Oklahoma    
      29,000    
Oregon    
      48,000    
South Carolina    
      29,000    
South Dakota    
      7,000    
Tennessee    
      54,000    
Texas    
      204,000    
Utah    
      22,000    
Washington    
      84,000    
West Virginia    
      12,000    
Wisconsin    
      78,000    
Wyoming    
      4,000    


State    
      Rate Base    
CONNECTICUT:    
New York Metro    
      299,000    
DELAWARE:    
Philadelphia Metro    
      130,000    
DISTRICT OF COLUMBIA:    
Wash., D.C./Balt. Metro    
      112,000    
MARYLAND:    
Wash., D.C./Balt. Metro    
      112,000    
MASSACHUSETTS:    
Boston Metro    
      125,000    
Balance Massachusetts    
      10,000    
NEW HAMPSHIRE:    
Boston Metro    
      125,000    
NEW JERSEY:    
New York Metro    
      299,000    
Philadelphia Metro    
      130,000    
NEW YORK STATE:    
New York Metro    
      299,000    
Balance New York    
      67,000    
PENNSYLVANIA:    
Philadelphia Metro    
      130,000    
Balance Pennsylvania    
      48,000    
RHODE ISLAND:    
Boston Metro    
      125,000    
VERMONT:    
Boston Metro    
      125,000    
Balance Vermont    
      5,000    
VIRGINIA:    
Wash., D.C./Balt. Metro    
      112,000    
Balance Virginia    
      40,000    


METRO EDITIONS

      Rate base    
      4/C pg    
Boston    
      125,000    
      16,054    
Chicago    
      144,000    
      17,468    
Detroit (includes Grand Rapids)    
      110,000    
      14,938    
Los Angeles    
      240,000    
      24,610    
New York (includes Hartford/New Haven)    
      299,000    
      29,000    
Philadelphia    
      130,000    
      16,426    
San Francisco (includes Sacramento)    
      163,000    
      18,881    
Wash. DC-Baltimore    
      112,000    
      15,087    


SPOT MARKET RATE BASES

Market    
      Rate base    
Abilene/San Angelo/Waco/Shreveport/Texarkana    
      17,000    
Albany-Schenectady-Troy    
      17,000    
Albuquerque    
      16,000    
Alexandria/Monroe-El Dorado    
      4,000    
Amarillo/Lubbock/Wichita Falls    
      7,000    
Atlanta/Augusta    
      88,000    
Austin    
      16,000    
Bakersfield    
      13,000    
Bangor/Presque Isle    
      3,000    
Beaumont-Port Arthur, Tyler/Longview    
      6,000    
Birmingham/Anniston    
      14,000    
Boise    
      9,000    
Boston Metro    
      125,000    
Buffalo    
      16,000    
Burlington/Rutland, VT    
      5,000    
Charleston/Huntington, WV    
      9,000    
Charleston/Columbia, SC    
      13,000    
Charlotte    
      23,000    
Chicago Metro    
      144,000    
Cincinnati/Dayton    
      36,000    
Cleveland    
      38,000    
Colorado Springs    
      8,000    
Columbus, OH    
      21,000    
Columbus/Macon/Albany, GA    
      8,000    
Corpus Christi    
      7,000    
Dallas-Ft. Worth    
      64,000    
Denver    
      48,000    
Des Moines    
      20,000    
Detroit Metro (includes Grand Rapids)    
      110,000    
El Paso/Odessa-Midland    
      6,000    
Erie    
      3,000    
Eureka/Chico/Redding    
      7,000    
Evansville    
      5,000    
Green Bay    
      12,000    
Greensboro/High Pt./Winston-Salem    
      15,000    
Greenville-New Bern-Washington/Raleigh-Durham    
      19,000    
Greenville-Spartanburg-Asheville    
      17,000    
Harrisburg    
      26,000    
Hartford-New Haven    
      40,000    
Houston    
      50,000    
Huntsville, AL    
      5,000    
Indianapolis/Terre Haute/Fort Wayne    
      40,000    
Jackson, MS    
      8,000    
Jacksonville, FL    
      17,000    
Johnstown-Altoona    
      6,000    
Kansas City/Topeka    
      34,000    
Knoxville/Chattanooga    
      18,000    
Lafayette/Lake Charles    
      5,000    
Las Vegas    
      29,000    
Lexington    
      12,000    
Little Rock    
      11,000    
Los Angeles Metro    
      240,000    
Madison/Davenport    
      16,000    
Memphis    
      15,000    


Market    
      Rate base    
Meridian/Laurel    
      8,000    
Miami/Ft. Lauderdale    
      35,000    
Milwaukee    
      24,000    
Minneapolis-St. Paul    
      76,000    
Mobile-Pensacola    
      12,000    
Montgomery/Selma/Dothan    
      6,000    
Nashville    
      24,000    
New Orleans/Baton Rouge    
      16,000    
New York Metro (includes Hartford/New Haven)    
      299,000    
Norfolk-Portsmouth    
      9,000    
North Platte    
      3,000    
Oklahoma City    
      20,000    
Omaha/Lincoln    
      12,000    
Orlando-Daytona Beach    
      27,000    
Paducah    
      7,000    
Peoria-Bloomington    
      8,000    
Philadelphia Metro    
      130,000    
Phoenix    
      48,000    
Pittsburgh    
      27,000    
Portland, ME    
      11,000    
Portland/Eugene, OR    
      47,000    
Richmond/Charlottesville, VA    
      22,000    
Roanoke-Lynchburg    
      9,000    
Rochester/Syracuse/Binghamton    
      34,000    
Sacramento/Stockton/Reno    
      60,000    
Salt Lake City    
      22,000    
San Antonio    
      20,000    
San Diego    
      40,000    
San Francisco Metro (includes Sacramento)    
      163,000    
Seattle-Tacoma    
      70,000    
South Bend/Elkhart    
      6,000    
Spokane    
      12,000    
Springfield, IL    
      11,000    
Springfield, MA    
      8,000    
Springfield, MO    
      7,000    
St. Louis    
      37,000    
Tallahassee/Thomasville    
      6,000    
Tampa-St. Petersburg    
      44,000    
Traverse City/Alpena/Marquette    
      8,000    
Tucson    
      11,000    
Tulsa    
      8,000    
Wash. DC/Balt. Metro    
      112,000    
West Palm Beach/Ft. Meyers    
      34,000    
Wheeling-Steubenville    
      4,000    
Wichita-Hutchinson    
      12,000    
Wilkes Barre-Scranton    
      10,000    
Youngstown    
      5,000    


MULTI-REGIONAL, METRO & SPOT MARKET RATES

Regional & Metro Editions & All LTN Supplied Cards

Black & White:    
First 50,000    
      7,855.00    
Add'l Thousands to 100,000, per M    
      57.20    
First 100,000    
      10,708.00    
Add'l Thousands to 300,000, per M    
      56.30    
First 300,000    
      21,958.00    
Add'l Thousands to 500,000, per M    
      55.30    
First 500,000    
      33,024.00    
Add'l Thousands to 700,000, per M    
      54.10    
First 700,000    
      43,832.00    
Add'l Thousands to 900,000, per M    
      52.90    
First 900,000    
      54,438.00    
Add'l Thousands to 1,100,000, per M    
      52.00    
First 1,100,000    
      64,840.00    
Add'l Thousands to 1,300,000, per M    
      51.20    
First 1,300,000    
      75,051.00    
Add'l Thousands to 1,500,000, per M    
      49.70    
First 1,500,000    
      85,033.00    
Add'l Thousands, per M    
      45.50    


2-color or 4-color:    
First 50,000    
      9,884.00    
Add'l Thousands to 100,000, per M    
      71.90    
First 100,000    
      13,485.00    
Add'l Thousands to 300,000    
      70.70    
First 300,000    
      27,614.00    
Add'l Thousands to 500,000, per M    
      69.30    
First 500,000    
      41,503.00    
Add'l Thousands to 700,000    
      68.30    
First 700,000    
      55,143.00    
Add'l Thousands to 900,000, per M    
      66.70    
First 900,000    
      68,498.00    
Add'l Thousands to 1,100,000, per M    
      65.40    
First 1,100,000    
      81,596.00    
Add'l Thousands to 1,300,000, per M    
      64.50    
First 1,300,000    
      94,448.00    
Add'l Thousands to 1,500,000, per M    
      62.70    
First 1,500,000    
      107,010.00    
Add'l Thousands, per M    
      57.60    


All Colorations State & Spot Markets:

First 50,000    
      13,771.00    
Add'l Thousands to 100,000, per M    
      71.90    
First 100,000    
      17,373.00    
Add'l Thousands to 300,000, per M    
      70.70    
First 300,000    
      31,499.00    
Add'l Thousands to 500,000, per M    
      69.30    
First 500,000    
      45,392.00    
Add'l Thousands to 700,000, per M    
      68.30    
First 700,000    
      59,029.00    
Add'l Thousands to 900,000, per M    
      66.70    
First 900,000    
      72,388.00    
Add'l Thousands to 1,100,000, per M    
      65.40    
First 1,100,000    
      85,486.00    
Add'l Thousands to 1,300,000, per M    
      64.50    
First 1,300,000    
      98,336.00    
Add'l Thousands to 1,500,000, per M    
      62.70    
First 1,500,000    
      110,898.00    
Add'l Thousands, per M    
      57.60    


This pricing grid is used to purchase an issue insertion for multiple regions or metros. Supplied insert cards will be priced off the B/W Regional & Metro grid. Supplied inserts will be priced off the 2-color/4-color Regional & Metro grid with the applicable production allowance. Run-of-book insert cards will be priced off the 2-color/4-color Regional & Metro grid.


15. GENERAL REQUIREMENTS

Also see SRDS Print Media Production Source.

Preferred Material: digital materials.

Printing Process: Offset Full Run, Regional, Cover.

Trim Size: 8 x 10-1/2; No./Cols. 3.

Binding Method: Saddle Stitched.

Colors Available: Black and white; Black and one color; 4-color process; 5th cylinder; Metallic.

Covers: Black and white; Black and one color; 4-color process.

NON-BLEED    
STANDARD AD PAGE DIMENSIONS    
Sprd    
      15  x   10    
1 pg    
      7   x  10    
1/2 v    
      3-3/8  x  10    
1/2 h    
      7  x   4-5/8    
1/3 h    
      7  x  3-3/8    
1/3 sq    
      4-5/8  x   4-5/8    
1 col v    
      2-1/4   x   10    
2 col v    
      4-5/8  x  10    
Digest    
      4-5/8  x  7-1/2    
1/2 col v    
      2-1/4  x  4-5/8    
1/2 col h    
      4-5/8  x  2-1/4    
1/2 pg sprd h    
      15  x  4-5/8    



16. ISSUE AND CLOSING DATES

Published weekly.

Issue:    
      On sale    
      Closing    
Jan 12/04    
      1/2    
      11/24    
Jan 19/04    
      1/9    
      12/1    
Jan 26/04    
      1/16    
      12/8    
Feb 2/04    
      1/23    
      12/15    
Feb 9/04    
      1/30    
      12/22    
Feb 16/04    
      2/6    
      12/29    
Feb 23/04    
      2/13    
      1/5    
Mar 1/04    
      2/20    
      1/12    
Mar 8/04    
      2/27    
      1/19    
Mar 15/04    
      3/5    
      1/26    
Mar 22/04    
      3/12    
      2/2    
Mar 29/04    
      3/19    
      2/9    
Apr 5/04    
      3/26    
      2/16    
Apr 12/04    
      4/2    
      2/23    
Apr 19/04    
      4/9    
      3/1    
Apr 26/04    
      4/16    
      3/8    
May 3/04    
      4/23    
      3/15    
May 10/04    
      4/30    
      3/22    
May 17/04    
      5/7    
      3/29    
May 24/04    
      5/14    
      4/5    
May 31/04    
      5/21    
      4/12    
Jun 7/04    
      5/28    
      4/19    
Jun 14/04    
      6/4    
      4/26    
Jun 21/04    
      6/11    
      5/3    
Jun 28/04    
      6/18    
      5/10    
Jul 5/04    
      6/25    
      5/17    
Jul 12/04    
      7/2    
      5/24    
Jul 19/04    
      7/9    
      5/31    
Jul 26/04    
      7/16    
      6/7    
Aug 2/04    
      7/23    
      6/14    
Aug 9/04    
      7/30    
      6/21    
Aug 16/04    
      8/6    
      6/28    
Aug 23/04    
      8/13    
      7/5    
Aug 30/04    
      8/20    
      7/12    
Sep 6/04    
      8/27    
      7/19    
Sep 13/04    
      9/3    
      7/26    
Sep 20/04    
      9/10    
      8/2    
Sep 27/04    
      9/17    
      8/9    
Oct 4/04    
      9/24    
      8/16    
Oct 11/04    
      10/1    
      8/23    
Oct 18/04    
      10/8    
      8/30    
Oct 25/04    
      10/15    
      9/6    
Nov 1/04    
      10/22    
      9/13    
Nov 8/04    
      10/29    
      9/20    
Nov 15/04    
      11/5    
      9/27    
Nov 22/04    
      11/12    
      10/4    
Nov 29/04    
      11/19    
      10/11    
Dec 6/04    
      11/26    
      10/18    
Dec 13/04    
      12/3    
      10/25    
Dec 20/04    
      12/10    
      11/1    
Dec 27/04    
      12/17    
      11/8    


When closing date falls on a national holiday, the closing date will be the working day immediately following the holiday.

Insertion Orders due on closing date.


18. CIRCULATION

View detailed ABC Publisher's Statement       (Requires: Adobe Acrobat Reader)

View detailed ABC Audit Report

Established 1974. Single copy 2.99; per year 103.48.

Summary data—for detail see Publisher's Statement.

A.B.C. 6-30-03 (6 mos. aver.)

Tot. Pd    
      (Subs)    
      (Single)    
      (Assoc)    
3,628,982    
      2,226,893    
      1,402,089    
      …    


Average Non-Analyzed Non-Paid Circulation (not incl. above):

    Total 170,287

TERRITORIAL DISTRIBUTION Jn 13/03—3,690,714

      N.Eng.       228,287     
      Mid.Atl.     483,866      
      E.N.Cen.     587,088      
      W.N.Cen.     257,658     
      S.Atl.       596,187     
      E.S.Cen.     146,481    
      W.S.Cen.     300,296    
      Mtn.St.     242,275    
      Pac.St.     641,558     
      Canada       180,565    
      Foreign      14,331    
      Other        12,122    


Paid Advertising Rate Base: 3,350,000 (regular); 3,388,000 (including feature issues).

% above/below rate base: 7.1.

